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RecycleBank
REWARDS/FOR PEOPLE & PLANET




Oneverystreet
in every neighborhood
in everycity...

RecycleBank is rewarding
people for recycling
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RecycleBank Footprint

Year

2005
2008 18
2009 25
2010 33
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RecycleBank Increases Recycling

Bl Before RecycleBank
Il With RecycleBank 1150

LBSPERYEAR

825 el
750 LBS PER YEAR

LBS PER YEAR

Wilmington, DE Everett, MA Clayton, NJ Cherry HIll, NJ

Community Weight Based
Average recycling per household (metal, paper, glass, plastic) 8/08
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Sample National Reward Partners

(1400+) National and Local Partners in the program
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Local Rewards = Local Economic Impact

Over half of all RecycleBank Reward
are redeemed at local businesses

If | find a business that is
participating in the
RecycleBank Rewards
Program, | am more likely

to bring my business
thereéThat s i
me.

Betsey,
RecycleBank Customer
Chestnut Hill, PA
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